
Creating Your 
Commercial

Media Literacy



Focus Question Responses

What did your focus group questions reveal?

Are there any changes you need to make to the product or service?

Think about the Pepsi commercial we observed.



Determine You Strategies 

1. Bandwagon

2. Card Stacking

3. Glittering Generalities

4. Name-Calling

5. Plain-folk Appeal

6. Testimonial

7. Sex Appeal

8. Humor

9. Repetition



Write a Script!

Short, entertaining, to the point!

Remember you only have 30-45 seconds to get your point across!

Examples: https://www.voices.com/documents/secure/voices.com-
commercial-scripts-for-radio-and-television-ads.pdf



Script Example



Storyboard It!



Storyboard it!



Commercial Work Day

Create a rough outline.

Select Strategies (please choose at least one).

Write Script (Use link for examples).

Complete Storyboard. 

Remember your commercial should be 30-45 seconds!

https://www.voices.com/documents/secure/voices.com-commercial-scripts-for-radio-and-television-ads.pdf

